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Note: l.{-?'<~swerany FOURfull questionsfr91~ to Q7.

2':'Q~~on No.8 is compulsory. ~C~
~'//\ {'"//~'0 -Y"~

a. Define entrepreneur. ~~ ~
b. List the different types of e~~teneur. ;;)'~ /
c. Explain the stages in entreprefieurial process._~:k~r. /\ 1(....':\.,-\:::://~~-. \,::~)). . ~ql (0'\-'\ '-~
a. What ISbusmess plan? <I::t"l ~0j (02 Marks)
b. Give the significance of project repo<ft '~/fr~ (06 Marks)
c. What is organizational plan? Explain the s:feps involved in preparing organisational plans.

<:' \\ c- (08 Marks)<::", - /:,)
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a. Expand Kvl'C. ':V ,--.7 - -::- t04NGAJ.ORE. 560 0]'1
b. State t~e importance of financi~ '1~itutions. ~,:~~
c. What ISSIDBI? State the fu?tIW!i-6f SIBBI. cse

(~~ ~
a. Define family business. ~ ~
b. What is the importan~€1>l,'ft ily buness? c:~,
c. Discuss the strategies fot-jlriproving the capability of a familY:)E~~f\ess.
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a. What is interm!!~PentrepreneUrShiP? (o? (02 Marks)
b. What do YO\I-mea'k by direct and indirect exporting? --. c- (06 Marks)
c. Describe ~~'\g(ages of economic development. Differentiate betwe.~;r~ernational and

domesti~\repreneurship. \,\.::-' (08 Marks)p~~ ~ 0
<,VZ1? <> (0;;;;"'>

• "-."J . <,:/>.0,
a. D7fn.~,:venture capital, . ~~)O!Marks)
b. ~9\he nature of venture fundmg. ·<)(t}6~arks)
c. t~~SIsS the venture capital process in detail. (e.s~~,\kS)

f-:::~ (QJ~

Time: 3 hrs.

1 (02 Marks)
(06 Marks)
(08 Marks)

2

3 (02 Marks)
(06 Marks)
(08 Marks)

4 (02 Marks)
(06 Marks)
(08 Marks) ,

5

6

7 a. What is social enterprise?
b. Explain the types of social enterprise.
c. Discuss the opportunities and challenges of rural entrepreneurship.

(02 Marks)
(06 Marks)
(08 Marks)
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.<'~~igraduation from an excellent. university. with a degr~e it6~i~e~reneu~ship, a
Brain \'\' hfj. was eager to launch a business, Brain always enJo)~od"~rkmg with new
technolo ies)l;s>well as watching movies, playing video games, and 'fist€hing to music. So,
with the p'r:d>)tfel'afionof online movie and video game rental s cv:i~s, he believed that av- -"; ._..(J)
service pr?vlde~;fth.f online rental of CDs made perfect sense: f:~~: .

Brain was> Qnfi.dent that the success of the other onIJp-eJre1'llal services proved that
there was a mar e\' <tor the online rental of entertainmeryt-~~ a, therefore, renting CDs
online would be an eys~oncept for customers to grasp.('~f~<fbgh MP3s and MP3 players
were growing in po~~I~~~ brain knew that he and ~i~~~ends preferred to listen to an
alb~m in its entirety; att~~'U, Brain b~lieved that "a~'y~~l(r'tl'e>fanof an artist would want th~
entire album". When c~cy~tewotentIal revenue, ~~Lit~ oncluded that the average retail
price ofa CD was approxi~,e1y $14. Ifhe charg1?)~~er CD per rental, which could be an
85 percent savings to the cust&:\ner based on thy':f~@tail price of a CD, he would recoup
his costs within seven rentals. ~~d~tion, braih~'ieved that he could negotiate contracts
~ith ~he music labels to ~urchase·~~~ bu~~)a(\a discount, which would in tU.rnreduce ~he
time It would take for him to rea6~1~k~er.Y. He knew enough about music encryption
technologies to know that restrictio s o6IId~e built into the CDs to deter people from
copying songs from them. He decided tlt~t taking such precautions would alleviate any
concerns that the music labels might ~ye feg~rQing piracy.

As brain began discussing his-,@@ ,~tlir!~i$friends, their enthusiasm convened him
that he needed to act quickly bef~!~~1'neon~s'e seized the opportunity. At $2 per rental
and an estimated two rentals ~(~ ~stomer per 9l91ilth, he would only need a little over
20,000 customers to reach $l,OOJiJ) in annuall'eV'f.~8~. Looking at his financial forecasts,
brain decided that it was ti11J~~~1frlnghis online Cms-?~*~!service to market. ,

Questions: (C __)) vr;'/))
a. Has brain completed th ~ \::_-~ marketing research f6fthrsjJotentiai opportunity? Why or

why not? Explain. s::\-"''I <;/"~ (04 Marks)
b. Based on the case, arc(~, key mistakes that you would di~tI§!~ain about? Explain.

p ~0 ~~~
c. What specific ste~)uld you recommend to brain in orderC'fo.r'ti;n to better assess this

opportunity? ~ G '/~\ (04 Marks)
d. Whether bra~~:lon is right or wrong? Explain. ~~ (04 Marks)
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