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1 (a). Significance of consumer behaviour. 

 

 

1 (b). Levels of consumer decision making process. 

 

 

 

 

 



1 (c) Discuss the nicosia model of CB by highlighting four fields. 

'  

2(a) Need of consumerism in India. 

 

 

 

 

 



2 (b) Explain tri-component attitude model with example. 

 

2 (c) Explain freudian theory of personality in influencing Consumer's attitude and behaviour. 

 

 

 

 



3 (a) What do you mean by brand personality. 

 

3 (b) Recommend message structure and presentation to be taken care by marketers. 

 



3 (c) Discuss the functions and roles of family in decision making. 

 

 

4 (a) Appraise the significance of social class.

 



4 (b)  Discuss input-process-output model of consumer behaviour. 

 

4 (c) Compile the elements of perception which influence consumer behaviour. 

 

 

 

 

 



5 (a) What are the marketing applications of behavioral learning theories. 

 

 

 

 



5 (b) Discuss the role of opinion leaders. 

 

5 (c) Highlight family life cycle stages important for market segmentation. 

 



6 (a) Identify the role of diffusion process in innovation. 

 

 

6 (b) Explain the factors affecting post purchase dissonance. 

 

 



6 (c) Explain Howard sheth model of consumer behaviour. 

 

7 (a) What is subliminal perception. 

 

 

 



7 (b) Explain the process of motivation. 

 

 

7 (c) What do you mean by group. Explain types of reference groups with example. 

 



 

8. Case 

 



 


