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Part  Question 
# 

Description Marks Distribution Max 
Marks 

A 

1 

 

a) Meaning of motivation 3M 3 M 

20 M 

 

b) Meaning of motive and brief on (a) Utilitarian Vs Hedonic 

motives, (b) Positive Vs Negative motives and (c) 

Conscious motives Vs Unconscious motives  

1M 

2M 

2M 

2M 

7 M 

c) Diagram 

Explanation 

3M  

7M 
10 M 

2 

 

a) Definition of personality 3M 3 M 

20 M 
b) Explanation on Classical Conditioning theory 7M 7 M 

c) Various personality traits related to innovativeness 10M 10 M 

3 

a) 4 dimensions of individual’s personality according to 

Jung’s theory 
3M 3 M 

20 M b) Explanation on Freudian Theory 7M 7 M 

c) Explanation on the two Cognitive Learning theories 5 M each 10 M 

B 4 

a) Illustration of ad copy  5 M each 5 M 

10 M 

b) Justification of elements of ad copy in driving ‘id’ 

5 M 5 M 

 

 


