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gonal cross lines on the remaining blank pages.

nd /or equations written eg, 42+8

Important Note : 1. On completing your answers, compulsorily draw dia,
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c. Expl%m the advantages of f
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2. Any reve_:al.ing of identification, appeal to evaluator a
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Note: 1. Answer any F OUR%‘LEI questions from Q. WJ to 7.
2. O.No. 8 is comﬂ%ry

a. Explain the terms Data, Infmﬁﬁﬁon and Database. -
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What do you niea;; by HR Analytlcs‘? Explfig,W1th example E

c. Explam the challenge%%usmess Analysts %%M ‘

J&: 4

a.
b. Explain the scope “of big data in HR analytics.
. Expiam glm step: process of Implemgxltmg HR analytlcs
How to make the best use of Busméss Analyt_ics‘? "‘%@w co
Write a note on Evolution of HR Analytics. ~ &=%% 9«%%
c. Explain the functlons help%g@ create DashboarS@%, _ %
a. What do you mean by stw” ory boarding? %‘f v
b. What is HR Metrics? Explain the training %{f developmen cs.
hnd COUNTIF.

c. Write a note O}V@OKUP INDEXQ%TTIMIF AVERAG
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Explam tﬁc steps in conducﬁrf ple lmear regl%ssfon ana1y51s in PSPP

a that do you me%mne sample T-Tesmlst its assumptlons
b.* Explain the stepsﬁ@onductmg pag&d £ samples T-Test in R commander
c. Howto condﬁgt%dependent ong;%%%y“AN OVA in PSPP'?

§1ysis?

a.-
b. Explam the steps in cogduamg cluster analysis in rattle.
C: Explam the output of l@ﬁtm regressmn analysis.
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%Max. Marks:100

’ : (03 Marks)
b. Deﬁne Business Analyti%z gxﬁlam the mot1vat1on %stﬂdymg Business Analytics.
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Creating a Data-dr

One of the leading clothing retailers ofIndia went through the difficult journey of
creating data based analytics-driven culfure for their HR busines ners across their
different brands. The firm created its i al workforce analytics @ o identify the gap in
the existing systems and then propose some actionable insights.
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The team came up with the some of the observations. The first challenge that the team
had to tackle was the unstructired and non-standardized haftire of data that was being
collected till date at differentsbrand divisions. Metrics used to measure key performance
indicators were not in syné%%herefore, difficult to gompare when the data was to be

merged. The majority of the HR business partnerg=did not have any idea that they were
provided access to workforce analytics platforms such-as Tableau and R. Many HR partners
were skeptical about the'amount of support thef?-might get from the top management and
therefore, were ﬁt %hole-heartedly trying to“embrace the analytics-driven culture. The
analysts felt that.they were seldom givegiiﬁfe;scope to generate insights from the data and
that their roles,were restricted to only ;‘%éqéfatmg data-driven reports which were seldom
used for actionable insight. =1

Ve N o

Analyze the above case and list) out the problen};%;b%t a firm faced in implementing

venculture
) -4

o

data-driven culture. P % = (10 Marks)
Provic.ie your valuable regiggnendations for th@%ifd%to implementéda%i}ﬁiven culture in the
organization. a5 Vs 4 W/ (10 Marks)

4

& 20f2
¥ oy, MR
R BANGALORE - 560 037

CMRIT LIBRARY



