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: *"&ummanse the role Qf 4¥ s (Volume, Veloggltyw Vanety, Value) in Market Research.

Semester MBA Degree Exammaflon, Jan./Feb. 2023
Marketing Research a@ld Analytics
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2 Question No. 8 tﬁgompulswy

Define Marketing Research. %“"% X - (03 Marks)
Summarize the scope of Marf(eﬁﬁg Research. é (07 Marks)
Discuss the steps involved Mrkctmg Research. % (10 Marks)
What do you mean by ethies in Marketing Rescarcﬁ%w (03 Marks)
Explain the compor %ﬁ and domains of Markctmg Intelligence. (07 Marks)
Briefly discuss &g iypés of ethical issues in @%rch (10 Marks)
Define Researe;!?f Deszgn ) (03 Marks)
Discuss the stages in the process of Research Design. (07 Marks)
Exammé% different types of quesﬂm used by researcher: whlle defining problem.

N A 4 8 (10 Marks)
Define DSS with examples of DS%@T’ (03 Marks)
Explain the advantages and %}saﬁvantages of Mark ystem (MDSS).

(07 Marks)
Discuss the types of dat_a{ﬂ?aﬁ PR 4 (10 Marks)

£a®

What do you mean by €onsumer research‘l”m%ﬁ (03 Marks)
Brief the nature of B2B Matketing Rescareg"“ ) (07 Marks)
What is pncmg{g search? Explain thg%‘“&@hods of pricing rese"‘ﬁf'ch (10 Marks)
What is Predlctwe Analysis? o s : (03 Marks)
Dlscuss%heéadvantages of pred tive analysis. (07 Marks)
Exar%g the importance of% ive analytics model in business research. (10 Marks)
Dcﬁne paired comparison ﬁ (03 Marks)

(07 Marks)

“Evaluate the role @ p;rototypes in prgducf research and adoption process. (10 Marks)

Case Study: “ £
Easy Trav*% an e- commerce 'startup looking for potential customers for its market

expansion but has limited resources for primary research. The firm accesses the secondary
data on domestic tourisni industry released by Government of India. The secondary data
offers a viable, cost e%yve solution to find the potential customers. The questionnaire
used gives the nature of the available data. Easy Travels needs to generate more insights to
compete in the markct

Questions: .
Examine the advantages and disadvantages of Secondary Research. (05 Marks)
Evaluate the type of sample design to be implemented for this ecommerce startup. (05 Marks)
Develop:@ questionnaire for Easy Travels to extract relSMRIIP IR R [@syto generate
the regm insights to compete in the market. BANGALORE - 560 037 (10 Marks)
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