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1. 

What is a method of Data Collection? Explain with neat diagram of primary 

data. 
 

10 
Definition of Data collection 3 

Explanation of this 7 

 
2. 

Explain selection of appropriate method in Data Collection  
10 Explanation of selection of appropriate method in Data Collection 10 

 

3. 

Distinguish between an experiment and survey. Explain fully the survey 

method of research. 
 

10 Differentiation of an experiment and survey 
Explanation of survey method of research 

5 

5 

4. What are the techniques of interpretation? Explain it . 
10  

List out the techniques of interpretation 

Explanation of this 
3 

7 

5. Explain different steps in writing report.   

10 Explanation each steps in writing research report 10 

Explain about types of report.  

 
6. 

List out the types of report                                                                                    2  

10 Explanation of  the types of report 8 

 
7. 

What do you mean by Intellectual property rights? Explain it types. 
 

10 

Definition of IPR 

 
2 

Explanation of its types 8 

 
8. 

Why do you think IPR is important in recent times?  
10 Importance of IPR 10 

 
9. 

What is a patent? Explain Indian patent Acts 1970.  
10 Definition of  Patent 2 

Detail Explanation of Indian Patent Acts 1970 8 

10. What is a Copy Rights act? Explain Copy right act 1957.  

 

10 
Definition of  Copy rights act 2 

Detail Explanation of ICopyright Act 1957 8 

 



 

PART I 
1. What is a method of Data Collection? Explain with neat diagram of primary data.  

The task of data collection begins after a research problem has been defined and research design/plan 

 halked     out. While deciding about the method of data collection to be used for the study, the researcher 

 should keep in  mind two types of data viz., primary and secondary. The primary data are those which 

 are collected afresh and for the first time, and thus happen to be original in character. The secondary 

 data, on the other hand, are those which have already been collected by someone else and which have 

 already been passed through the statistical process. The researcher would have to decide which sort of 

 data he would be using (thus collecting) for his study and accordingly he will have to select one or the 

 other method of data collection. The methods of collecting primary and secondary data differ since 

 primary data are to be originally collected, while in case of secondary data the nature of data collection 

 work is merely that of compilation. We describe the different methods of data collection, with the pros 

 and cons of each method. 

 

  We collect primary data during the course of doing experiments in an experimental research but in case 

we do    research of the descriptive type and perform surveys, whether sample surveys or census surveys, then 

we can  obtain primary data either through observation or through direct communication with respondents in one 

form or another or through personal interviews.* This, in other words, means that there are several methods of 

collecting primary data, particularly in surveys and descriptive researches. Important ones are: (i) observation 

method, (ii) interview method, (iii) through questionnaires, (iv) through schedules, and (v) other methods which 

include (a) warranty cards; (b) distributor audits; (c) pantry audits; (d) consumer panels; (e) using mechanical 

devices; (f) through projective techniques; (g) depth interviews, and (h) content analysis. We briefly take up 

each method separately. 

 A method of data collection for primary data is the observation method. 

 

   Observation Method 

The observation method is one of the primary techniques used for collecting data in various types of research, 

especially in studies involving behavioral sciences. In this method, the researcher observes the subject without 

direct interaction, aiming to gather data as unobtrusively as possible. This method relies on the researcher's 

ability to observe and record data accurately, providing insights into the current behavior or conditions without 

the influence of respondents' future intentions or past behaviors. 

 

Key Features of the Observation Method: 

Direct Observation: The researcher collects data by observing subjects in their natural environment without 

direct interaction. 

Systematic Approach: Observations are planned and recorded systematically to ensure accuracy and reliability. 

Unbiased Data: As the data is observed directly, it is not influenced by the respondents' subjective biases or 

inaccurate reporting. 

Real-time Data: The information obtained reflects what is happening currently, providing real-time insights. 

Advantages: 

 Reduces subjective bias if done accurately. 

 Provides data on current behavior or conditions. 

 Suitable for subjects unable to give verbal reports. 

Limitations: 

 Can be expensive and time-consuming. 

 Limited scope of information as it focuses only on observable factors. 

 Unforeseen factors may interfere with observation. 

 Some subjects or behaviors might not be accessible for direct observation. 
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   Diagram of Primary Data Collection 

   Here’s Primary data are collected during the course of doing experiments in an experimental research but in 

case we do research of the descriptive type and perform surveys, whether sample surveys or census surveys, we 

can obtain primary data either through observation or through direct communication with respondents in one 

form or another or through. personal interviews. Thus, in other words, means that there are several methods of 

collecting primary date, particularly in surveys and descriptive researches. Important ones are : 

 

Methods of collecting primary data 

 

Major tools and techniques for collecting primary data are as follows : 

 

1) Interview :  

Interview is the exchange of ideas. which takes place between two more people with the purpose of getting 

information from the respondent. In this method, the interviewer organises a meeting with the respondent 

regarding an object or issue related to the research objective, and asks some questions. The responses of the 

interviewee are recorded and compiled to get a better insight into the research problem. Interview-can be 

conducted through various methods such is personal interview. telephonic interview, nail interview, panel 

interview, etc. 

 

2) Questionnaire :  

In order to collect the relevant information from the respondents by asking questions, it is necessary to design a 

questionnaire comprising of questions related to the research problem. Questionnaire is used to explore the 

unidentified facts and figures about a particular objective or issue. The responses of the individuals about the 

research problem are kept confidential. Questionnaires are the standardized and structured forms that are usually 

filled by the respondents. Questionnaires can be administered personally as well as through mail. When the 

questionnaire is filled by the researcher himself by asking questions from the respondents, it is called 

"schedule". With the help of questionnaires, researchers can gather genuine responses from the respondents, 

which enhance the effectiveness of data analysis.  

 

3) Schedules :  

Just like the questionnaire, a schedule is also a collection of questions. These questions are separated through 

different sub headings, as per the research problem. Questions are placed in a specific sequence, following the 

pattern of relevant topic. The researcher or the field worker describes the questions to the individuals and 

records the responses. The major difference between questionnaire and schedules that schedules are filled I by 

the field worker or the enumerator specifically appointed for this purpose, whereas in questionnaire, respondents 

fill the form. Enumerator explains the purpose of the research and data collection to the respondents and collects 

their responses. By explaining the objective to the participants, enumerators help in easy understanding of the 

research topic. 

 

4) Observation :  

Another technique for gathering primary data is observation. When the researcher records information about a 

person, organisation, or situation, without making any personal contact, it is known as "observation method". In 

this, the researcher or the field executive observes the activity of the concerned person or organisation, to draw a 

pattern of behavior or response to a particular incident. Sometimes, an artificial environment is created to collect 

the actual responses of the participants.. 

 

5) Experimentation :  

An important method to collect primary data is experimentation. In experimentation, the causal relationship is 

determined and analysed between variables. Experimentation is carried-out with the objective 10, study effect on 

a dependent variable by causing a change in the independent variable. For example, a research can be conducted 

to analyse the influence on learning due to guidelines and instructions in schools. 

 

 

6) Other Methods :  

Other methods for collection of data are described below : 

 



i) Warranty Cards :  

Warranty cards are generally used by the dealers of consumer durable to get the feedback of products from their 

consumers. These are the postal sized cards placed within the package of product. These cards contain various 

questions regarding the performance of product and to know the needs of consumers. Customers are requested to 

fill and mail it back. It helps in new product development for the manufacturer 

 

ii) Auditing :  

Auditing is a technique for assessing the performance and current position of any department or the 

organisation. Sometimes, it is also used for understanding the market and buying behavior of customers. 

Distributors or manufacturers use this tool for gaining the competitive advantage and satisfying the need of 

customers. It is also used by the researchers for inspecting the products. services or food purchased by 

consumers, also known as pantry audit. 

 

iii) Mechanical Devices :  

In present time, there are a lot of electric and magnetic devices. present in the market for leader the required 

information or the incident Sea devices may be very useful in collecting hidden information. Some of the major 

mechanical devices psycho galvanometer, motion picture camera, voice recorders, audiometer, etc. 

 

iv) Simulation :  

Simulation is a quantitative technique for data collection. It is the creation of an artificial environment 

resembling a real life situation. This real life situation is simulated by using various mathematical equations and 

variables. Researchers can determine the relation between different variables by altering one of the variables and 

finding its effect on the others. 

 

Advantages of Primary Data  

 

Primary data is significant in research due to following reasons : 

 

1) Reliability :  

As the primary data is collected originally by the researcher and it is current and accurate, it is more reliable than 

secondary data. 

 

2) Variety of Techniques :  

Primary data can be collected through various techniques. There are numerous tools and techniques available to 

record and analyse primary data such as interviews, questionnaires, observation, audits, etc. It allows the 

researchers to explore effectively in almost every area where research is possible.  

 

3) Wide Coverage Including Special Cases :  

Primary data is applicable in many areas. including some special cases. Sometimes. researchers want 

information regarding particular cases for which previous literature is not available. Collecting primary data is 

the only solution for these specific research problems or issues. In these cases, primary data is the only source of 

information which can be trusted for effective solution. 

 

4) Complete Control over Process :  

Sometimes, organisations ask the researchers to conduct the research in specific area rather than in broader 

perspective. Collecting the primary data allows the researchers to collect the data of their concern and represent 

it in ways that can benefit the organisations. Researchers can also decide the length of study, location in which 

research is to be carried out, time duration, etc., as per their requirement and convenience. 

 

5) Cost Effective Collection :  

The collection of primary data is cost-effective. Many times unnecessary time and money is wasted in collecting 

secondary data, and the information proves to be useless. But in primary data collection, the researcher 

concentrates his efforts on potential sources of data which provide reliable information in optimal cost. 

 

6) Sole Ownership of Information :  



As the information processed from the primary data is fresh and original, it can be copyrighted. This way, the 

researcher becomes the owner of that information. He/she can take the benefit of information by sharing it with 

organisations. This is not so in the case of secondary data, as it already belongs 10 other person or organisation.  

 

Disadvantages of Primary Data 

 

Primary data has following limitations :  

 

1) Costly Affair :  

Primary data collection is an expensive task. It involves different activities. like selecting type of technique, 

preparing questions, and hiring trained professionals for collecting information or observing targets, etc. In this 

process, a huge amount is spent, which is why it is costly to conduct. 

 

 

2) Time Consuming :  

Collecting primary data effectively takes more time. Developing research plan, deciding sources of information, 

and selecting the methods of data collection are time consuming activities. 

 

3) Infeasible Sometime :  

Although, primary data considered to be reliable source of information, but, sometimes it is not an easy task to 

collect the primary data, as the sources of information may not be in the reach of researcher or may incur a huge 

amount of money. 

 

4) Huge Quantity of Data :  

Sometimes data collected through primary sources are in huge quantity. This large volume of data leads 

confusion about the accuracy of the Information The processing and analysis of the data becomes complex and 

cumbersome due to large size. 

 

5) Unwillingness to Answer : 

Sometimes participants do not cooperate in data collection by showing unwillingness to answer or by giving 

wrong information. These factors act as burdies in primary data collection and also reflect biasness in responses. 

 

 

OR 

2. Explain selection of appropriate method in Data Collection 

 

The selection of an appropriate data collection method is crucial in ensuring the validity, reliability, and 

overall success of a research study. The choice of method depends on various factors, including the 

research objectives, the nature of the data required, the study population, and resource constraints. Here 

is an explanation of the factors influencing the selection of an appropriate data collection method, 

supported by content from "Research Methodology" by C.R. Kothari. 

 

Factors Influencing the Selection of Data Collection Method 

1. Nature of the Research Problem: 

Descriptive Research: Often requires surveys or observation to describe the characteristics of a 

population or phenomenon. 

Exploratory Research: Might use interviews or focus groups to gain deeper insights and understanding. 

Causal Research: Typically involves experiments or longitudinal studies to establish cause-and-effect 

relationships. 

2. Objectives of the Research: 

 

If the objective is to explore new areas or generate hypotheses, qualitative methods like interviews or 

focus groups are suitable. 

For testing hypotheses or examining relationships between variables, quantitative methods such as 

surveys or experiments are preferable. 

 

 



3. Type of Data Required: 

 

Qualitative Data: In-depth information, often non-numeric, requiring methods like interviews, focus 

groups, or case studies. 

Quantitative Data: Numeric information that can be statistically analyzed, gathered through surveys, 

experiments, or secondary data analysis. 

4. Study Population: 

 

The characteristics and accessibility of the population can dictate the method. For instance, direct 

observation may be feasible for a small, localized group, whereas surveys are better for large, dispersed 

populations. 

5. Resource Availability: 

 

Time: Some methods, like longitudinal studies, require significant time, while surveys might be quicker. 

Budget: Interviews and experiments can be costly, while secondary data analysis or online surveys might 

be more cost-effective. 

Personnel: Skilled researchers are needed for methods like focus groups or complex experiments. 

6. Accuracy Required: 

 

Some methods provide higher accuracy and control over variables (e.g., experiments), while others 

might be more prone to biases (e.g., self-reported surveys). 

7. Ethical Considerations: 

The method chosen must adhere to ethical standards, ensuring informed consent, privacy, and the 

welfare of participants. Some methods might be more intrusive than others. 

Examples of Selecting Appropriate Methods 

Surveys 

Use When: Large sample sizes are needed, and the objective is to gather quantifiable data. 

Advantages: Can cover a broad audience, cost-effective, standardized data. 

Limitations: Limited depth of response, potential for low response rates. 

Interviews 

Use When: In-depth understanding of a topic is required, and the sample size is manageable. 

Advantages: Detailed insights, flexibility in questioning. 

Limitations: Time-consuming, expensive, interviewer bias. 

Observations 

Use When: Studying behaviors in a natural setting without intervention. 

Advantages: Real-time data, natural behavior. 

Limitations: Observer bias, can be intrusive, limited to observable phenomena. 

Experiments 

Use When: Causal relationships between variables need to be established. 

Advantages: High control over variables, replicable results. 

Limitations: Artificial settings, ethical constraints, high cost. 

Secondary Data Analysis 

Use When: Existing data can answer the research question. 

Advantages: Time and cost-efficient, large datasets available. 

Limitations: Data may not perfectly match the research needs, lack of control over data quality 

 

 

 

 

 

 

 

 

 

 

 

 



PART II 
 

3. Distinguish between an experiment and survey. Explain fully the survey method of research.  

 

Difference between Survey and Experiment: 

 

S.No SURVEY EXPERIMENT 

01. 

It refers to a way of gathering 

information regarding a variable under 

study from people. 

It refers to the way of experimenting 

something practically with the help of 

scientific procedure/approach and the 

outcome is observed. 

02. 
Surveys are conducted in case of 

descriptive research. 

Experiments are conducted in case of 

experimental research. 

03. Surveys are carried out to see something. 
Experiments are carried out to 

experience something. 

04. 
These studies usually have larger 

samples. 

These studies usually have smaller 

samples. 

05. 
The surveyor does not manipulate the 

variable or arrange for events to happen. 

The researcher may manipulate the 

variable or arrange for events to happen. 

06. 
It is appropriate in case of social or 

behavioral science. 

It is appropriate in case of physical and 

natural science. 

07. It comes under field research. It comes under laboratory research. 

08. 

Possible relationship between the data 

and the unknowns in the universe can be 

studied through surveys. 

Experiments are meant to determine 

such relationships. 

09. 
Surveys can be performed in less cost 

than a experiments. 

Experiments costs higher than the 

surveys. 

10. Surveys often deals with secondary data. Experiments deal with primary data. 

11. 

In surveys there is no requirement of 

laboratory equipment or there is a very 

small requirement of equipment just to 

collect any sample of data. 

In experiments usually laboratory 

equipment are used in various activities 

during the experiment process. 

12. It is vital in co-relational analysis. It is vital in casual analysis. 

13. No manipulation is involved in surveys. 
Manipulation is involved in 

experiments. 

14. 
In surveys data is collected through 

interview, questionnaire, case study etc. 

In experiments data is collected through 

several readings of experiment. 

15. Surveys can focus on broad topics. Experiments focuses on specific topic. 

 

Survey Method of Research 

The survey method is a systematic way of collecting data from a population or a sample thereof to gain 

information and insights into various phenomena. Surveys are typically used in descriptive research 

studies to gather data about people's opinions, behaviors, characteristics, or other pertinent variables. 

Here is a detailed explanation of the survey method as outlined in Kothari's "Research Methodology": 

Characteristics of Survey Method 

Large Samples: Survey research often involves large sample sizes to ensure that the findings are 

representative of the population. 

Cross-Sectional: It gathers data at a particular point in time, providing a snapshot of the conditions, 

opinions, or behaviors being studied. 

Descriptive Nature: Surveys describe, record, analyze, and interpret current conditions, relationships, and 

processes. 

Non-Manipulative: Unlike experimental research, surveys do not manipulate variables but rather observe 

existing conditions. 

Field Research: Surveys are typically conducted in real-world settings rather than controlled 

environments like laboratories. 

Types of Surveys 



Census Surveys: Collect data from every member of the population. 

Sample Surveys: Collect data from a subset of the population, which is then used to infer information 

about the entire population. 

Social Surveys: Focus on social phenomena and behaviors. 

Economic Surveys: Concern economic behaviors and conditions. 

Public Opinion Surveys: Gauge public opinion on various topics. 

Methods of Data Collection in Surveys 

Questionnaires: Self-administered instruments filled out by respondents. 

Schedules: Similar to questionnaires but filled out by enumerators who assist respondents. 

Interviews: Direct interaction with respondents to gather detailed information. 

Observation: Recording behaviors or conditions without direct interaction with respondents. 

Steps in Conducting a Survey 

Define the Objective: Clearly state what you aim to achieve with the survey. 

Design the Survey: Develop questions that accurately capture the needed information. 

Select a Sample: Choose a representative subset of the population if a full census is not possible. 

Administer the Survey: Distribute the survey instrument (questionnaire, schedule, interview) and collect 

responses. 

Analyze Data: Process and analyze the collected data to draw conclusions. 

Report Findings: Present the results in a structured format, often including tables, graphs, and statistical 

analyses. 

Advantages and Disadvantages 

Advantages: 

Can collect data from a large number of respondents. 

Useful for obtaining data on attitudes, opinions, and behaviors. 

Flexible in terms of modes of administration (online, mail, face-to-face, telephone). 

Cost-effective, especially with self-administered questionnaires. 

Disadvantages: 

Response rates can be low, particularly with mailed questionnaires. 

Potential for bias in responses due to misunderstood questions or interviewer influence. 

Limited to the information that respondents are willing and able to provide. 

Non-response can affect the representativeness of the data. 

4. What are the techniques of interpretation? Explain it . 

Techniques of Interpretation 

Interpreting research data is crucial for deriving meaningful conclusions. The process involves several 

steps and requires careful consideration to ensure accuracy. Here are the key techniques and precautions 

in interpretation as outlined in the research methodology text: 

 

Techniques of Interpretation 

Explaining Relationships: 

 

Researchers should provide logical explanations for the relationships they have found. 

It involves interpreting the lines of relationships in terms of underlying processes. 

Researchers should look for uniform patterns beneath diverse findings to facilitate generalization and 

concept formulation. 

Considering Extraneous Information: 

 

Any extraneous information collected during the study should be considered as it may be crucial for 

understanding the problem under consideration. 

Consultation: 

 

Before final interpretation, consulting with an experienced and honest expert can help identify omissions 

and errors, leading to more accurate and useful research results. 

Comprehensive Consideration: 

 

Interpretation should only be done after considering all relevant factors affecting the problem to avoid 

false generalization. 

Rushed conclusions often lead to inaccuracies; therefore, the process should be carried out with patience. 



Precautions in Interpretation 

Ensuring Data Appropriateness: 

 

Researchers must ensure that the data are appropriate, trustworthy, and adequate for drawing inferences. 

Data should reflect good homogeneity, and proper statistical analysis should be done. 

Avoiding Errors: 

 

Be cautious of errors that can arise from false generalization or incorrect interpretation of statistical 

measures. 

Recognize that positive test results supporting a hypothesis indicate that the findings are "in accord" with 

the hypothesis, not that they confirm its validity. 

Intertwining Analysis with Interpretation: 

 

Interpretation is closely linked with analysis and should be treated as a special aspect of it. 

This includes ensuring data reliability, conducting computational checks, and validating and comparing 

results. 

Identifying Hidden Factors: 

 

Researchers should identify and separate factors that are not immediately visible to make accurate 

interpretations. 

Broad generalizations should be avoided unless the research is comprehensive enough to support them 

 

PART III 
 

5. Explain different steps in writing report. 
Research reports are the product of slow, painstaking, accurate inductive work. The usual steps involved 

in writing report are:  

(a) logical analysis of the subject-matter; 

 (b) preparation of the final outline; 

 (c) preparation of the rough draft;  

(d) rewriting and polishing;  

(e) preparation of the final bibliography; and 

 (f) writing the final draft.  

Though all these steps are self explanatory, yet a brief mention of each one of these will be appropriate 

for better understanding.  

Logical analysis of the subject matter: It is the first step which is primarily concerned with the 

development of a subject. There are two ways in which to develop a subject (a) logically and (b) 

chronologically. The logical development is made on the basis of mental connections and associations 

between the one thing and another by means of analysis. Logical treatment often consists in developing 

the material from the simple possible to the most complex structures. Chronological development is 

based on a connection or sequence in time or occurrence. The directions for doing or making something 

usually follow the chronological order.  

Preparation of the final outline: It is the next step in writing the research report “Outlines are the 

framework upon which long written works are constructed. They are an aid to the logical organisation of 

the material and a reminder of the points to be stressed in the report.” 

 Preparation of the rough draft: This follows the logical analysis of the subject and the preparation of 

the final outline. Such a step is of utmost importance for the researcher now sits to write down what he 

has done in the context of his research study. He will write down the procedure adopted by him in 

collecting the material for his study along with various limitations faced by him, the technique of 

analysis adopted by him, the broad findings and generalizations and the various suggestions he wants to 

offer regarding the problem concerned.  

Rewriting and polishing of the rough draft: This step happens to be most difficult part of all formal 

writing. Usually this step requires more time than the writing of the rough draft. The careful revision 

makes the difference between a mediocre and a good piece of writing. While rewriting and polishing, 

one should check the report for weaknesses in logical development or presentation. The researcher 

should also “see whether or not the material, as it is presented, has unity and cohesion; does the report 

stand upright and firm and exhibit a definite pattern, like a marble arch? Or does it resemble an old wall 



of moldering cement and loose brick.”In addition the researcher should give due attention to the fact that 

in his rough draft he has been consistent or not. He should check the mechanics of writing—grammar, 

spelling and usage.  

Preparation of the final bibliography: Next in order comes the task of the preparation of the final 

bibliography. The bibliography, which is generally appended to the research report, is a list of books 

in some way pertinent to the research which has been done. It should contain all those works which the 

researcher has consulted. The bibliography should be arranged alphabetically and may be divided into 

two parts; the first part may contain the names of books and pamphlets, and the second part may contain 

the names of magazine and newspaper articles. Generally, this pattern of bibliography is considered 

convenient and satisfactory from the point of view of reader, though it is not the only way of presenting 

bibliography. 

 The entries in bibliography should be made adopting the following order:  

For books and pamphlets the order may be as under:  

1. Name of author, last name first.  

2. Title, underlined to indicate italics. 

 3. Place, publisher, and date of publication.  

4. Number of volumes.  

Example Kothari, C.R., Quantitative Techniques, New Delhi, Vikas Publishing House Pvt. Ltd., 1978. 

 

6. Explain about types of report. 
Research reports can vary significantly in length and type, with their format largely dictated by the 

specific problems they address. Here is an overview of different types of reports, primarily focusing on 

technical and popular reports: 

 

Types of Reports 

Technical Report 

 

Purpose: Used when a comprehensive written report of the study is required, either for record-keeping or 

public dissemination. 

Emphasis: On methods employed, assumptions made, detailed presentation of findings, and supporting 

data. 

Structure: 

Summary of Results: Brief review of main findings in two or three pages. 

Nature of the Study: Description of study objectives, problem formulation, working hypothesis, type of 

analysis, and data required. 

Methods Employed: Specific methods used in the study, including sample design, size, and selection. 

Data: Discussion on data collected, sources, characteristics, limitations, and suitability. 

Analysis of Data and Presentation of Findings: Detailed presentation of analysis and findings with 

supporting tables and charts. 

Conclusions: Summary of findings and policy implications. 

Bibliography: List of sources consulted. 

Technical Appendices: Additional technical details like questionnaires, mathematical derivations, and 

analysis techniques. 

Index: Comprehensive index at the end of the report. 

Considerations: Clear presentation and ready availability of findings are important, often using charts 

and diagrams liberally. 

 

Popular Report 

Purpose: Used when research results have policy implications and need to be understood by a broader 

audience. 

Emphasis: On simplicity and attractiveness, with minimal technical details. 

Structure: 

Introduction: Clear statement of the problem and objectives. 

Methods: Brief overview of methods used without technical jargon. 

Findings: Simplified presentation of findings using charts and diagrams. 

 

 



Other Forms of Reports 

Letter Reports: Preferred by business firms, typically short (one or two pages). 

Balance-Sheet Type Reports: Common in financial institutions for annual reports. 

Mathematical Notations: Used by mathematicians to present their findings. 

Symbols and Formulae: Preferred by chemists. 

Literary Reports: Used in literature, presenting critical analyses with liberal use of quotations. 

Experimentation Reports: Common in education and psychology, often with detailed statistical tables. 

Case-History Reports: Used by clinical psychologists and social pathologists. 

News Reports: On-the-scene accounts or interview compilations in newspapers. 

Book Reviews: Analyze book content, author’s intentions, style, and point of view. 

Governmental and Special Commission Reports: Comprehensive reports on specific issues, often 

considered important research products. 

Ph.D. Theses and Dissertations: Detailed academic reports prepared by students 

 

PART IV 
 

7. What do you mean by Intellectual property rights? Explain it types. 

Intellectual Property Rights (IPR) 

Definition: 

Intellectual Property Rights (IPR) are the legal rights granted to creators and owners of works that are the 

result of human intellectual creativity. These rights provide the creators with exclusive rights to use their 

creations for a certain period of time, allowing them to control and profit from their use. 

 

Types of Intellectual Property Rights: 

 

Patents: Patents are granted to inventors for new, useful, and non-obvious inventions, providing them 

with exclusive rights to make, use, and sell the invention for a specified period, usually 20 years from the 

filing date. 

Trademarks: Trademarks are signs, symbols, logos, or expressions that distinguish goods or services of 

one enterprise from those of others. Trademarks can be renewed indefinitely as long as they are in use. 

Copyrights:Copyrights protect the original works of authorship, such as literary, musical, and artistic 

works. This protection lasts for the life of the author plus an additional 70 years after their death. 

Trade Secrets: Trade secrets are confidential business information that provides a competitive edge. The 

protection of trade secrets is indefinite as long as the secret is maintained. 

Industrial Designs: Industrial designs protect the aesthetic aspect of an article, which may include 

shapes, patterns, and colors. The protection typically lasts for 10-25 years. 

Geographical Indications:Geographical indications are signs used on goods that have a specific 

geographical origin and possess qualities, reputation, or characteristics inherent to that location. 

Importance of IPR 

Encourages Innovation:By granting exclusive rights, IPR incentivizes creators and inventors to develop 

new products and technologies. 

Economic Growth: IPR can contribute to economic development by creating jobs, enhancing 

competitiveness, and increasing the value of companies. 

Consumer Protection: Trademarks and geographical indications help consumers identify and purchase 

quality products. 

Cultural Preservation: Copyrights protect the cultural heritage by ensuring that authors and artists can 

control and benefit from their works. 

Challenges in IPR 

Enforcement: Ensuring effective enforcement of IPR laws can be difficult, especially in countries with 

limited resources. 

Balance: Finding the right balance between protecting the rights of creators and ensuring public access 

to knowledge and products can be challenging. 

Globalization: The global nature of trade and the internet makes it harder to protect IPR across different 

jurisdictions. 

 

 

 



8. Why do you think IPR is important in recent times? 

TURN THE INNOVATIVE IDEAS INTO PROFIT 

Ideas on their own have little value or no value. IP has great untapped potential to turn your ideas into 

commercially successful goods and services.  Registering your patients and copyright can result in a 

steady stream of royalty and extra revenue, which can improve the overall business bottom line. 

 

MARKETING OF BUSINESS GOODS AND SERVICES 

Intellectual Property is crucial for creating a unique identity for the business. It helps to differentiate the 

goods and services of one company from the other in the market and to easily promote them to the target 

customers. 

 

ACCESS OR RAISE FINANCE FOR THE BUSINESS 

A person can monetize the IP assets through sale, licensing or can use them as collateral for debt 

financing. Furthermore, IP registration is also very useful to apply for government or public funding, 

loans and subsidies. 

 

IMPROVE THE EXPORT OPPORTUNITIES FOR THE BUSINESS 

Intellectual Property also increases the competitiveness of a business in the export market. An IP right 

holder can use these brands or designs for marketing the goods and services in foreign countries and can 

seek franchising agreement with the overseas firm, or export the patented goods. 

 

TO SECURE THE UNIQUE IDEAS AND CREATION 

When any person has a unique idea or creation, there will always be people who will try to replicate that 

idea or creation for monetary gains.  Hence, it is crucial to secure the IP assets before they are illegally 

infringed by any third party. IP protection can be taken for all kind and size of business.  So, after 

analyzing the business need and circumstances, a person can decide which Intellectual Property 

Protection (trademark, copyright, or patent registration), can be used for covering different areas of 

Intellectual Properties 

 

ACCELERATES THE BUSINESS GROWTH 

It is very crucial for small size business to shield their unique products or services, which can be used by 

the competitors for taking away the market share, resulting in steady growth and sales. Losing a market 

share in the initial stage in a business can be hazardous to its business health in the long-term.It is 

imperative to note that it is the sole responsibility of the proprietor to protect his intellectual property 

from infringement by any person or party, as no one else will make an effort to inform that your IP rights 

are violated by someone. 

PART V 
 

9. What is a patent? Explain Indian patent Acts 1970. 

A patent is a legal document granted by a government that gives the patent holder exclusive rights to 

make, use, and sell an invention for a specified period, usually 20 years from the filing date. The 

invention must be new, useful, and non-obvious. Patents are crucial for encouraging innovation as they 

provide inventors with the protection needed to invest time and resources into their inventions. 

Indian Patent Act of 1970 

The Indian Patent Act of 1970 is a significant piece of legislation that governs the patent system in India. 

Here are the key aspects of the Act: 

1. Inception and Purpose: 

 The Act was enacted in 1970 and came into force on April 20, 1972. It was introduced to amend 

and consolidate the laws relating to patents in India. 

 The main objective of the Act is to encourage inventions and ensure that the inventions are made 

available to the public at reasonable terms. 

2. Types of Patents: 

 The Act provides for the grant of patents for inventions which are new, involve an inventive step, 

and are capable of industrial application. 

3. Patentability Criteria: 

 An invention must be novel, non-obvious, and useful to be patentable. 



 It should not fall into non-patentable categories such as abstract theories, discoveries of scientific 

principles, mere arrangements or re-arrangements of known devices, methods of agriculture or 

horticulture, and traditional knowledge. 

4. Process of Patent Application: 

 Filing an application: An inventor must file a patent application with the Indian Patent Office. 

 Publication: The application is published 18 months after filing. 

 Examination: Upon request, the application is examined by a patent examiner who checks the 

compliance with patentability criteria. 

 Grant: If the invention meets all requirements, a patent is granted. 

5. Rights and Obligations: 

 The patent holder has exclusive rights to use, manufacture, and market the invention. 

 These rights are territorial, meaning they are only applicable in the country where the patent is 

granted. 

 The patent holder must disclose the complete details of the invention to the public. 

6. Term of Patent: 

 Patents are granted for a term of 20 years from the date of filing of the application. 

7. Amendments and Reforms: 

 The Act has undergone several amendments to align with international treaties such as the Trade-

Related Aspects of Intellectual Property Rights (TRIPS) agreement. 

 Significant amendments were made in 2005 to allow product patents in all fields of technology, 

including pharmaceuticals and agro-chemicals. 

8. Compulsory Licensing: 

 The Act includes provisions for compulsory licensing, where the government can allow others to 

produce a patented product without the consent of the patent holder under certain conditions, 

such as public health crises. 

 

 

10. What is a Copy Rights act? Explain Copy right act 1957. 

The Copyright Act of 1957 governs copyright law in India. This legislation provides protection for 

original works of authorship, including literary, dramatic, musical, and artistic works, as well as cinematograph 

films and sound recordings. 

Key Provisions of the Copyright Act, 1957: 

1. Scope of Protection: 

 The Act protects a wide range of works, including books, music, paintings, films, and software. 

 Copyright ensures the creator's rights over their work for a specific period, typically the creator's 

lifetime plus 60 years after their death. 

2. Rights Conferred: 

 Economic Rights: These include the right to reproduce the work, distribute copies, perform the 

work in public, and create derivative works. 

 Moral Rights: These include the right to claim authorship and the right to object to any 

distortion or modification that may harm the author's reputation. 

3. Infringement and Remedies: 

 Unauthorized use of a copyrighted work is considered an infringement. 

 The Act provides for civil remedies, including injunctions, damages, and accounts of profits. 

Criminal remedies include fines and imprisonment. 

4. Exceptions and Limitations: 

 Certain uses, such as fair use for research, criticism, and news reporting, are exceptions to 

copyright infringement. 

 The Act also includes provisions for compulsory licensing for certain uses. 

5. Administrative Provisions: 

 The Act establishes the Copyright Office and the Copyright Board to handle administrative and 

judicial aspects of copyright enforcement. 

Detailed Explanation of the Copyright Act, 1957: 

The Copyright Act, 1957, was enacted to consolidate and amend the law relating to copyrights in India. 

Here are some of the detailed aspects: 

1. Original Works Protection: 



 The Act protects only original works, which means the work must be a result of the author’s skill, 

labor, and judgment. 

2. Rights of the Author: 

 Reproduction Right: The right to make copies of the work in any material form. 

 Distribution Right: The right to issue copies of the work to the public. 

 Public Performance Right: The right to perform the work publicly. 

 Broadcasting Right: The right to communicate the work to the public via broadcast. 

 Adaptation Right: The right to make adaptations and translations of the work. 

3. Registration of Copyright: 

 While copyright protection is automatic upon creation and does not require registration, the Act 

provides a process for registering copyrights, which can serve as prima facie evidence in court. 

4. Term of Copyright: 

 For literary, dramatic, musical, and artistic works, the term of copyright is the author’s lifetime 

plus 60 years. 

 For cinematograph films, sound recordings, photographs, and posthumous publications, the term 

is 60 years from the date of publication. 

5. Compulsory Licensing: 

 The Act allows for compulsory licensing in certain circumstances, such as when the owner of the 

copyright refuses to republish or allow the performance of a work in public. 

Importance of Copyright in Recent Times: 

 Economic Incentives: Copyright provides economic incentives to creators by allowing them to control 

and monetize their works. 

 Cultural Development: It encourages the creation of a diverse range of cultural and creative works, 

contributing to cultural development. 

 Technological Advancement: As digital technology evolves, copyright protection helps manage the 

distribution and use of digital content, ensuring creators are rewarded for their work. 

 Global Trade: Strong copyright protection is crucial for international trade, particularly in creative 

industries such as film, music, publishing, and software. 

 


